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ABOUT US – NURTURE NEST
At Nurture Nest, we believe that true wellness begins

with nature. Our mission is to bring you closer to a

healthier, more balanced lifestyle through natural and

wholesome products that nurture your body, mind,

and spirit.

We are passionate about providing products that are

safe, effective, and inspired by nature’s purity. Every

product we create is carefully crafted to promote

health, vitality, and sustainable living—because we

believe what we take from the earth should give back

to it.



OUR COMMITMENT LIES IN:
Natural Ingredients – Sourced responsibly, free from harmful

chemicals.

Health & Wellness – Supporting healthier lifestyles through

trusted solutions.

Sustainability – Respecting the planet with eco-friendly

practices.

Trust & Care – Building lasting relationships with our customers

through honesty and quality.

At Nurture Nest, we don’t just offer products—we offer a way of life

that embraces nature, wellness, and harmony. Together, let’s

nurture a healthier tomorrow.



OUR MISSION To promote health and wellness by providing natural, safe, and eco-friendly

products that enhance everyday living. We are dedicated to nurturing lives

with pure solutions that care for people and the planet.

OUR VISIONTo promote health and wellness by providing natural, safe, and eco-friendly

products that enhance everyday living. We are dedicated to nurturing lives

with pure solutions that care for people and the planet.



BUSINESS
PLAN



1. Objective 
Build a 6-tier rotating referral system

that rewards users when someone in

their chain purchases a product. The

chain must auto-update as new users

join, keeping only the latest six levels

TIER REFERRAL
SYSTEM 



2. Referral Code
Eligibility 

A user becomes eligible for a referral

code only after purchasing 1 kg of

product (cumulative purchases allowed). 

 After eligibility is confirmed, a "Referral

Code Activated" popup should appear

to notify the user.

Then user have to add 3 more users

with his referral code. He will be added

in the PROFIT CHAIN. 



3. REFERRAL CHAIN LOGIC

When a user is added in PROFIT

CHAIN. 

1.  The referring user becomes Level 1 in

the new user’s chain. 

2.The remaining Levels 2-6 are filled by

shifting the referring user’s existing

chain forward. 

3.  If the chain already has six levels, the

oldest user (Level 6) is dropped.

3.1 User Joining 



LEVEL USER

1 New User

2 F

3 E

4 D

5 C

6 B

LEVEL USER

1 F

2 E

3 D

4 C

5 B

6 A

3.2 Example 

If a new user joins through F’s code, the

chain becomes:

User A is removed because the chain can

only hold six levels.



Fradel and Spies

4. PROFIT
DISTRIBUTION LOGIC
Each time a product purchase is made,

distribute profit to the buyer’s 6-level upline

as follows: 

LEVEL PROFIT 

1 ₹10 

2 ₹10 

3 ₹10 

4 ₹10 

5 ₹10 

6 ₹10 

Same amount of profit will be added to their wallet.



THANK YOU
F O R  Y O U R  A T T E N T I O N


